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The Trade Development Authority of Pakistan (TDAP), previously known as the Export Promotion
Bureau (EPB), is the apex agency of the Government of Pakistan engaged in the promotion and growth of
the country's exports. It was established on the 8th of November, 2008, under a Presidential Ordinance, with
the Ministry of Commerce as its Administrative Ministry.
TDAP’s significance as a trade organization can be assessed from the fact that it serves as a platform for
Pakistan’s representation in almost 110-120 International Trade Exhibitions across the world each year,
while also serving as a facilitator for 90 plus trade delegations to and from Pakistan. On the domestic front,
the annual and biennial features of TDAP like “Expo Pakistan” and WEXNET continue to be the biggest
platforms of their kind for the promotion of Pakistani business and entrepreneurs, especially women.
With the consistent realization of the need to do much more, the organization continues to take significant
initiatives and make diligent efforts for the realization of TDAP’s vision and mission as well as Pakistan’s
trade promotion and economic development.

Arab Health, Dubai, UAE (25-28 January, 2016)
Arab Health is the Middle East’s largest
healthcare event and the second largest in
the world. The four days’ event was held at
the Dubai International Convention and
Exhibition Centre (DWTC).
In 41st edition of the show, more than 4,000
companies exhibiting their latest innovations
to visitors attending from 163 countries and
more than 115,000 attendees in the show.
This year again, Trade Development
Authority of Pakistan participated with
thirty-five (35) Pakistani companies in the
Arab Health exhibition and the products mix
from Pakistan included Surgical and Dental
instruments, Hospital furniture + gowns + bed sheet + pillows + blankets + uniform, all kinds of bandages, IV
Infusion, X-Ray, Ophthalmology and Diagnostic Instruments, Eye surgery manufacturing, assorted Scissors
and Forceps, Sterile Single Use Instruments, Mobile health applications and Dialysis Solutions.
The GCC healthcare market is projected to grow at a 12.1 per cent Cumulative Annual Growth Rate from an
estimated $40.3 billion in 2015 to $71.3 billion in 2020, given an increase in population and rising cost of
treatment. In view of Pakistan’s existent close ties with the UAE, TDAP strives to ensure maximum exposure
for our businessmen through participation in such significant exhibitions.

Source Direct at ASD, Las Vegas, USA
(28 February - 2 March, 2016)
ASD Market Week is the most comprehensive B2B trade show that brings the world’s widest variety of retail
merchandise together in one efficient shopping experience.45,000 buyers from 88 countries visit ASD Market
Week each year. From department stores to convenience stores, general stores to gift shops, from grocery
store distributors to fashion boutiques. The average buyer spends $82,500 per show, equating to $2.8 billion
annually across hundreds of product categories.
In keeping with TDAP’s tradition of participation in both the editions of the show each year, TDAP booked an
exclusive Pakistan Pavilion at a prominent location in the North Hall of Las Vegas Convention Centre, having 13
booths for display of Pakistani products.
The USA is a conventional trading partner of Pakistan and Pakistan enjoys a trading surplus of around $2 billion.
Over the years, the TDAP has increased its presence in the International Exhibitions held in the USA in order to
further strengthen this foothold in the US market.

Cosmoprof Worldwide Bologna, Bologna, Italy
(18-21 March, 2016)
TDAP facilitated the participation of 12 Pakistani companies in the exhibition Cosmoprof Worldwide Bologna.
Since 49 years, Cosmoprof Worldwide Bologna is the leading 360° worldwide event for the professional beauty
sector and an international platform for the cosmetics and wellness industry. The B2B beauty show Cosmoprof
Worldwide Bologna is an international buyer’s hub that presents an unbeatable range of professional salon and
beauty products as well as wellness products from the best in the industry. With innovative concepts like the
International Buyer Program exhibitors get an opportunity to reach out to the world and not only make their
presence felt but even seal the most profitable of deals.

47th International Styl Kabo Fair, Brno Czech Republic
(20-22 February 2016)
It is now the second year of Trade Development Authority of Pakistan’s participation in STYL and KABO
Fashion Fair at Brno, Czech Republic. In this trade fair exhibitors from all over Europe offer and present new
brands, novelties and fashion trends in clothing from each field to professionals. Alongside the classic fashion
there are also collections from established Czech and European fashion designers as well as the up and
coming generation of fashion designers. Traders can view the collections in the form of quality fashion shows
within the scope of the rich accompanying programme. A section of the STYL fair is also dedicated to a
selection of costume, jewellery and accessories.

Pakistan Single Country Exhibition, Colombo, Sri Lanka
(15-17 January, 2016)
The Exhibition was organized by the Trade Development Authority of Pakistan (TDAP) in collaboration with the
High Commission of Pakistan in Sri Lanka. The Exhibition featured 110 leading Pakistani organizations and
manufacturers of Engineering Products, Auto Parts, Agro Products, Textile & Clothing, Designer Wear,
Handicraft & Traditional Textiles, Cosmetics and Herbal Products, Pharmaceuticals, Cutlery, Gems & Jewellery,
Furniture, Carpets, Marble, and Services.
Pakistan’s Federal Minister for Commerce Engr. Khurram Dastgir Khan along with Sri Lankan Minister for
Commerce and Industry Rishad Bathiudeen, Minister for Development Strategies and International Trade Mallik
Samarawickrama, CEO TDAP S. M. Muneer, Secretary TDAP Ms Rabia Javeri and High Commissioner of
Pakistan in Sri Lanka Maj Gen (R) Syed Shakeel Hussain formally inaugurated the Pakistan Single Country
Exhibition 2016.
The Pakistani businessmen received an overwhelming response from the Sri Lankan market, creating renewed
vigour among both the public and private sector to increase trade with our friend and neighbour.

Pakistan's Federal Minster for Commerce, Engr. Khurram Dastgir Khan (centre) alongwith his Sri Lankan counterpart,
at the inaugural session of the Pakitsan Single Country Exhibition

Prime Minister of Pakistan Muhammad Nawaz Sharif and his Sri Lankan counterpart Ranil Wickremesinghe,
on the soft launch of the Single Country Exhibition

People throng to the Pakistan Single Country Exhibition, Sri Lanka

TDAP presents the colours of Pakistan through its beautiful
composite design

Pakistan’s famous Chef Mehboob introduced the people of Sri Lanka
to the rich flavours of Pakistani cuisine

Galadari Hotel, Sri Lanka came alive with the colours of Pakistan

Federal Minster for Commerce, Engr Khurram Dastgir Khan (Centre)
and his Sri Lankan Counterpart, Mr Rishad Bathiudeen (Left) at the
launch of the Pakistan Single Country Exhibition in Sri Lanka

Pakistan’s auto industry made a mark for itself in the Sri Lankan market

Gulfood 2016 (21-25 February 2016) Dubai, UAE
Pakistan Pavilion in Gulfood 2015 Exhibition was
inaugurated by Hon. S. M. Muneer, Chief Executive of Trade
Development Authority of Pakistan on 21st February 2016
at World Trade Center, Dubai. Pakistan Pavilion at Gulfood
comprises of more than 92 companies in Food sector.
Pakistan Pavilion is most ambitious display of Pakistan’s
Best of Food Potential to GCC, Middle East and Northern
African markets.
In pursuance of Diversification of Pakistani exports, TDAP
has arranged participation of biggest number of Pakistani
companies to showcase their products in World’s biggest
Food Expo”, said the Chief Executive TDAP, Hon. S. M.
Muneer in an Interview.
Pakistani companies’
representation in Gulfood 2016 pavilion has grown from a mere 90 square metres in 2008 to 1,000 square
metres this year, reflecting the emergence of a major exporting sector that is now challenging textiles as
Pakistan’s main foreign exchange earner with worldwide sales topping US $5 billion last year. Pakistani pavilion
organized by Trade Development Authority of Pakistan (TDAP), Ministry of Commerce, in collaboration with
Consulate General of Pakistan, Dubai comprises of 450 sq. meters facilitating 64 Pakistani companies while 28
leading Pakistani brands are showcasing their branded products in customized stalls spreading over 550 sq.
meters. Pakistani branded products in Processed Food, beverages, spice, confectionaries sector are hall mark
of Pakistani Gulfood Pavilion 2016.

CE TDAP, Mr S. M. Muneer, at the inauguration of Gulfood 2016

INTERSEC 2016, Dubai, UAE (17-19 January, 2016)
The 18th edition of InterSec was held from 17 -19 January
2016 at the Dubai International Convention and Exhibition
Centre. It featured 1,280 exhibitors and showcased more than
31,100 visitors from 127 countries. This year, 1,290 exhibitors
from 55 countries participated under one roof to showcase their
latest technology and innovative brands. There were 13 country
pavilions from Germany, Korea, Pakistan, Singapore, UK, USA,
Canada, China, India, Italy, Hong Kong, Taiwan, and the UAE.
There were 15 Pakistan companies participating under the
Trade Development Authority of Pakistan’s banner and
showcasing their new innovative products to regional and
global visitors/buyers.
For many years now, Intersec fair has played a leading role in
shaping the security industry worldwide. The Middle East physical security market is expected to value US$10.9
billion by 2020 from its 2014 level of US$3 billion, growing at a phenomenal 23.7 per cent, double the global average
rate as per reports by global analyst Frost & Sullivan. The Middle East cyber security market will grow from $5.17
billion in 2014 to $9.56 billion in 2019.
Therefore, TDAP’s initiative to secure a prime location for the showcasing of Pakistan’s security equipment to its best
advantage is a very promising opportunity for the exporters and traders of the industry.

Sourcing at Magic, Las Vegas, USA
(15-18 February, 2016)
With 85 years of experience and attendance from over 120 countries, Magic is one of the most important
market places of USA in the garment and footwear industry. Twice annually, 60,000 + industry insiders meet in
Las Vegas to shop number of markets, each tailored to a unique look or trend. The product range covers the
men’s, women’s, and children’s apparel, accessories, footwear, and resources. Magic has been a driving force
for the industry, delivering the most sought-after selection of designer brands, contemporary collections,
lifestyle-focused apparel, boutique-ready fashion, and footwear for men.
In lieu of the significance of the Magic Show, TDAP has been facilitating the participation of Pakistani exporters
at the Sourcing at Magic Show for many years now. This year alsoTDAP booked an exclusive Pakistan Pavilion
at a prominent location in North Hall of the Las Vegas Convention Centre, having 18 booths for display of
Pakistani products. All the companies, selected by the TDAP for participation in MAGIC, showed a great degree
of commitment and professionalism with a renewed vigour and enthusiasm.

Texworld (Fabrics and Apparel Sourcing), Paris, France
(15-18 February, 2016)
The 38th edition of Texworld, was held from 15th to 18th February, 2016 at PArcd’Expositions du Bourget with
a refreshing change in the setup of the exhibition, with clear sectoral divisions, allowing the visitors to search
for the materials of their interest more effectively. There were 658 exhibitors from 22 countries and as usual
Pakistan was very adequately represented in the exhibition through 38 exhibitors.
A Pakistan Pavilion was established for both the sections of the exhibition under the aegis of the Trade
Development Authority of Pakistan.

Expo Riva Schuh International Shoe Fair, Riva Del Garda,
Italy (16-19 January, 2016)
TDAP is a regular participant of Expo Riva Schuh which is today’s leading international exhibition for volume
production footwear at a mid-range price point. It is Europe’s most important event for this market segment.
Expo Riva Schuh is a meeting place for international business: an event where companies and buyers from
around the world meet and interact.
Pakistan exports footwear to more than 60 countries in five continents of the world. Its major exports are to UK,
France, Netherlands & Germany in Europe and Dubai, Saudi Arabia & Yemen in the Middle East. Pakistan’s
exports of footwear have registered a high rate of growth in the recent past. It has gone up by 250% of what it
was few years ago.

4th China South-Asia Expo (CSAE),
Kunming, China (12-17 June, 2016)
The Honourable Minister for Commerce, Engr. Khurram Dastgir Khan attended the opening ceremony of the 4th
China- South Asia Expo and also visited the Pakistan Pavilion.
In view of our successful participation in the previous CSAEs, the organisers had allocated 234 booths to Pakistan
this year, which made the Pakistan pavilion the biggest pavilion in the Expo.

Beauty World Middle East Exhibition (15 – 17 May, 2016)
The International trade fair for beauty products, cosmetics, perfumery,
salons and wellness “Beauty World Middle East” was held from 15th 17th May, 2016 at Dubai World Trade Centre.
The 21st edition was covered with variety of beauty and cosmetics
products and featured a series of live workshops, seminars,
conferences, fragrance station, barber and nail competitions. The event
was a big attraction for suppliers, manufacturers, retailers, health and
beauty professionals and end-users in GCC and Middle East region.
The trade visitors were high end business people and generated a lot of
trade leads for the participants.
More than 1,530 exhibitors from 60 countries were present at the
exhibition and 26 countries including Pakistan had Country Pavilions.
More than 37,553 visitors attended the show from 135 countries.
UAE and Saudi consumers spent US$6.85 billion on beauty and
personal care products in 2015 according to new research, with
spending in the two Gulf countries set to rise eight per cent in 2016 to
reach US$7.4 billion. Therefore, the TDAP’s initiative to represent
Pakistani business at this forum is a highly significant one.

National Hardware Show, Las Vegas, USA (4 – 6 May, 2016)
Over 2,800 exhibitors and nearly 30,000 industry professionals from 32 countries converged on the Las Vegas Convention
Center for the National Hardware Show, held May 4-6, 2016. The Show, in its 71st edition, offered members of the
hardware/home improvement industry the opportunity to discover new products, network, and learn about industry trends.
The Show highlighted new products, such as Inventors Spotlight and the Featured Product Gallery, attracted crowds of
people looking for new items to sell and wanting to stay abreast of up-and-coming industry trends.
TDAP booked an exclusive Pakistan Pavilion at the International Sourcing Area in the Central Hall of Las Vegas Convention
Center, having 13 booths for display of Pakistani products.

Pakistan Trade Caravan to the Central Asian Republics
(13 - 25 May, 2016) Almaty | Bishkek | Dushanbe
The Trade Development Authority of Pakistan took the first ever Trade Caravan to the Central Asian Republics in order to
promote Pakistan’s economic and strategic ties with the region. The event was elaborately planned and executed with
various components which included a Fashion Show, Cultural Show, Mango Tasting and VIP Dinner.
The exhibitors represented Pakistan’s major export sectors like Pharmaceutical, Textile, Clothing, Sports Goods (Martial
Arts), Surgical Instruments, Agro Products including Food and Vegetable, and Carpets. Over hundred Kazakh companies
held B2B meetings with their counterparts and business deals of significant value were finalized between Pakistani
exporters and Kazakh companies.
Overall, the event was a great success and lends hope to further strengthening of trade and economic ties between
Pakistan and the Central Asian Republics.

His Excellency, Mr Abdul Salik Khan, Ambassador of
Pakistan to the Republic of Kazakhstan (2nd Right), Mr
S. M. Muneer, CE TDAP (2nd Left) and Ms Rabiya Javeri
Agha, Secretary TDAP (Right), during the Press
Conference held before the launch of the Trade Caravan
in Kazakhstan.

TEXPO 2016 (7-10 April, 2016)
The Trade Development Authority of Pakistan, Ministry of Commerce, Government of Pakistan, organized the
1st ever product specific exhibition in Pakistan by the name of TEXPO 2016. The exhibition was inaugurated by
the Federal Minister for Commerce, Engr. Khurram Dastgir Khan, and the Guest of Honour, Commerce Minister
for Sri Lanka, Mr Rishad Bathiudeen.
TEXPO 2016 was a specialized initiative on part of TDAP for the promotion of business opportunities for the
most significant and potent sector of Pakistan – the textile industry. Overall 230 major companies, who are the
leading exporters of Pakistan, set up 320 stalls in 4 exhibition Halls and over 450 foreign buyers / importers
from around 60 countries visited TEXPO 2016.
The exhibition brought together the top brands of Pakistan including Gul Ahmed, ChenOne, Afroze Textiles,
Sapphire Textile, Shabbir Textile, Soorty International, Sitara Chemicals, Fashion Council Pakistan, Amir
Adnan, FNKASIA, Zainab Chottani, Sanam Choudhry, Deepak Perwani, Nomi Ansari, Gulabo, Shahla
Chatoor, Zaheer Abbas and Wardha Saleem with the likes of international big names like Olivier Lapidus from
France, Marks and Spencer from London, B&C Collection from Belgium, Lotte Mart from South Africa,
Shinatomo from Japan, ITO-Yokado from Japan, Yonex from Japan, Marubeni from Japan, Super Muffato from
Brazil, PACINITI from Indonesia, SEPTWOLVES from China, Teddy S.P.A from Italy, Fifth Factory from Spain,
Basic Resources from USA, Green Source from USA, GARCO MAY 10 from Vietnam, DET 10-10 from
Vietnam, Firma-gamma from Russia and ELAND from South Korea.

His Excellency, the Governor of Sindh, Dr. Ishrat Ul Ebad Khan, Nishan-e-Imtiaz (centre), Engr.
Khurram Dastgir Khan, Federal Minister for Commerce Pakistan (3rd Left), Mr Rishad Bathiudeen,
Minister for Commerce and Industry, Sri Lanka (2nd Left), Mr S. M. Muneer, CE TDAP (3rd Right)
and Ms Rabiya Javeri Agha, Secretary, TDAP (1st Left) at the Inaugural Ceremony of Texpo
Pakistan, 2016 at the Governor House.
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